The baby boom
generation, born
1946 to 1964, has
participated in
decades of radical
social, technological,
and most recently

economic change.
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THE NEXT 20 YEARS

As boomers move into their 60s and 70s over the next 20 years, they will not only carry their
revolutionary history with them. They will extend it into a new realm. Biology, the very basis of
human life, will be up for grabs as boomers make choices about physical aging that no previous
generation has had to make.

They will weigh these choices in a world fraught with dilemmas: a rapidly deteriorating environment,
shifts in global economic power, the decline of legacy institutions that they have both opposed
and worked within, the meteoric advance of technologies that confer advantage on the youngest
members of society, and perhaps even the loss of faith in science as the basis for a rational
society. They may face growing opposition to entitlements by younger workers who feel burdened
by the seemingly privileged lifestyles of boomers. They will stand divided by the great gap in
wealth within their own ranks.

Their choices will be both personal and social, as they pull threads from their past to find innovative
individual and collective solutions to their finances, their health, their housing, and their quest for
meaning. The general contours of their lives will be familiar, but the struggle with the pressing dilemmas
of the next decades will generate new strategies for everything from self-help and community
involvement to wealth generation and institutional reform. And they will no longer be comfortably
American as the global landscape becomes increasingly seamless and transparent.

This map is a first view of this new era of boomer experience. It would be a mistake to call this

a map of aging or even a map of boomers as they age. After all, every aspect of aging is in flux.
Rather, this is a map of the changing human lifecycle as it will be lived first by nearly 77 million
people who just happened to be born in those seemingly quiet years following World War Il. It's a
map of the boomers’ next 20 years, yes—but it’s also a preview of life to come for us all.
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Boomers will be active participants in
online forums

PERCENT OF ...

People aged 35-54 who are online 39
People aged 35-54 in the overall population 29
eBay users over 45 50
MySpace users aged 35-54 41

Adults who spend more time online
than working 35
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As they age, boomers
will use the Internet for
more health activities
and services
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higher on the IFTF
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Events of history have shaped the lives and expectations of those born
during the demographic boom between 1946 and 1964. These events have
actually produced two distinct cohorts with different values, attitudes, and

experiences—the boomers and the jonesers (see key below).

[©O45 > Cold War, World Bank, atomic bomb, UN, NATO,

antibiotics, Spock’s Baby and Child Care, Roswell UFO

sightings

Korean War, McCarthy red scare, H-bomb, < 1950

Brown vs. Board of Education, DNA, open-heart sur-
gery, intermodal box container shipping, Howdy Doody

[©O85S , Little Rock school integration, general-purpose credit

cards, first enclosed shopping mall, polio vaccine,

Cuban missile crisis, Kennedy assassination, first Wal-
Mart store, birth control pill, Surgeon General’s report

Sputnik, interstate highway system, soap operas,
Disneyland, AARP

on smoking, first pictures of earth from space, Beatles,
humanist psychology, Carson’s Silent Spring

Great Society, Vietham War, antiwar movement,
assassinations of MLK, Jr., and RFK, Nader’s Unsafe at

Nixon’s China visit, Watergate, impeachment, Roe vs.
Wade, DEA, HMOs, Gray Panthers, food-labeling laws,
handheld calculator, answering machine, Concorde, VCR,
Our Bodies, Ourselves, Schmacher’s Small Is Beautiful

1970

Any Speed, Medicare and Medicaid, integrated circuits,
ARPANET, Moon landing, NOW, Black Panthers,
Summer of Love, Whole Earth Catalog

OPEC oil crisis, Iran hostage crisis, anti-nuke movement,
> g

full diplomatic relations with China, Chrysler in Chapter

CNN, Iran-Contra affair, AIDS/HIV, IBM PC/DOS, Macintosh
computer, VisiCalc spreadsheet, Atari game consoles, cell <

1980

11, Apple personal computer, space shuttle, large-scale
climate modeling, Shultz’s Nobel prize for human capital

phone, Whole Foods, Star Wars, The Big Chill

1985 Gulf War, Perestroika, first Wal-Mart supercenter, debit
>

cards, Internet BBS, desktop publishing, GPS, Chernobyl,
Challenger, fall of Berlin Wall

End of USSR, end of apartheid, NAFTA, Americans with
Disabilities Act, nutritional-labeling laws, expansion of <

1990

managed health care, World Wide Web

1995

WTO, anti-globalization movement, Oklahoma City
» bombing, Columbine shooting, tobacco lawsuits, eBay,

Dolly, Wi-Fi, TiVo, computer-animated film, sports

9/11, Iraq War, dot.com crash, open-source movement, 9000 doping, body piercing, online music swapping
Enron, direct-to-consumer pharma ads, human genome,
Google, iPod, blogs, sensor networks, intelligent design
movement, Harry Potter and The DaVinci Code 2009 Nuclear proliferation, lightweight infrastructures, global

» lllicit networks, localization movements, extreme climate
events, triple-bottom-line standards, obesity and food

Carbon-trading tax incentives, retail health, neural market-
ing, online consumer collectives, context-aware environ-

2010

lawsuits, game economies, Web 2.0, youth media,
YouTube, Second Life, Wikipedia

ments, pervasive monitoring, desktop manufacturing,
commercial space travel, escalating debates about federal
entitlements, agism, life extension, transhumanism

2015

Asian economic power bloc, “boomer tax,” biofuels vs. food
debates, class conflicts over food, personal carbon credits,

> environmental labeling of products, individualized gene
Planet of slums, renewable fuel quotas, environmental 2020 therapy, gene doping, HI Trust Fund exhausted, end of in-
reparations lawsuits, bio-bricks, toxin digesters, robotic < voluntary retirement, healthcare spending equals 20% GDP
body extensions, growing boomer expatriation, health-
aware environments, post-normal science 2025 Rise of Global South, small nations as science powers,
> loss of urban real estate to chronic flooding, extreme

had childhoods famously associated with Dr.
Spock and Howdy Doody, and their coming of age is often
connected with iconic touchstones of the 1960s: Woodstock,
the anti-Vietnam protests, the civil-rights movement, and “The
Summer of Love.” Boomers grew up with high expectations,
which have been realized by many of its members. Their collec-
tive personality is generally characterized as idealistic, ideologi-
cal, and innovative—personality traits that are likely to strongly
affect the ways in which they change the nature of aging.
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agriculture, microbial factories, lab-grown meat, artificial
organs, significant life-extension breakthrough, impover-
ished elderly criminals, Social Security runs a deficit

were just children during the revolutionary
1960s—witnesses rather than participants. They came of age
primarily in the 1970s facing a souring economy and the disillu-
sionment of Watergate, “stagflation,” and gas lines. With a more
cynical and ironic character, the collective personality of jones-
ers is closer to that of Generation X. Jonesers were schooled in
huge expectations that were largely left unfulfilled: the resulting
“jonesing”— that is, yearning —is still felt by many jonesers and
is likely to dramatically inform the ways they age.
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